PHILIP MORRIS. U.S.A. 


INTEROFFICE CORRESPONDENCE 


120 PARK AVENUE, NEW YORK, N. Y. 10017 


TO: 

Chandra Greer y)t / 

DATE: 

December 5, 1991 

FROM: 

Steve Vasquez 



SUBJECT: 

PICS RETAIL ' 1 flE-IN 




In order to maximize our coupon drop in PICS during 1992, the ability to 
obtain retail display and feature ad is very important. To facilitate the 
selling process by our national accounts and field sales force, we need the 
agency to create a brochure. 

The selling brochure should utilize a four page format and communicate the 
following program elements: 

1. Sales Potential -- Growth trend of Cambridge in drug store trade 
class; price/value category growth and untapped potential in this 
trade class for the category. 

2. Coupon drop offer ■— B1G1F coupon which traditionally redeems 
high. 

3. Display Tie-In — Placement of the floor bin with customised 
header, $5.00 payment. 

Specifications for the bin and header are attached and a sample 
unit has been sent to the agency. The creative on the header is 
an important element to the retail tie-in. Our vision of this is 
to have it appear like the front of a 35mm camera. Hence, the 
tie-in to the coupon in a photo development envelope. The header 
should communicate the link between the coupon and the product. 

It should also have the capability for chain logo customization 
(ideally through a stick-on label). 

4. Feature Ad -- We have budgeted for co-op ad participation to 
communicate the offer to consumers, some chains offer in-store 
roto ads which would feature Cambridge pack price. The selling 
brochure should communicate the availability of this aspect of 
the program. 

Although the first display tie-in is not until May, we need to 
start selling right after the first of the year. National 
accounts is meeting with Walgreen's on January 16th. Therefore, 

I would like tc have completed black and white brochures by 
January ICth, 1992. 


/ar 


Source: https://www.industrydocuments.ucsf.edu/docs/fnfy0004 


2048410057 



HEXAGON FLOOR DISPLAY 


WIDTH OF DISPLAY: 18 1/2" 

HEIGHT BASE UNIT: 30" 

HEIGHT TO TOP OF HEADER: 46" 


HEADER SIZE: 

HEXAGON PANEL SIZE: 

(EACH) 

CAPACITY: 


IS 1/2" W X 10" H 
9 1/4" W X 30" H 

100 PACKS 


Please utilize the display to initiate creative process and 
return to Mr. Vince Occhiuto, P.M. Purchasing at 120 Park Avenue, 
NYO. 


Source: https://www.industrydocuments.ucsf.edu/docs/fnfy0004 
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